
BREAKING NEWS: 
FIND PACHI 
CAMPAIGN 





TREATMENT SUMMARY 

� https://www.youtube.com/watch?v=p-
GSZqPdNeY 

� Theme 
� The theme behind this video is a breaking news story. It 

will seem like an authentic news report in a live studio. 
The story is that Pachi the Porcupine has gone missing. 
The report will include background information on 
Pachi, his purpose/story, his last whereabouts, interview 
with experts, and contact information for those who find 
him (social media campaign introduced).  



� Mood/Tone 
� Serious news report but comical because of its authenticity 

and “serious” tone on a fictional story 

� Strategy/why it will have viral appeal 
�  It will definitely catch people’s attention when they see a 

breaking news story and then realize there is a comedic twist. 
The strategy is to attract participants for the campaign by 
giving background information on Pachi and what he 
represents. There is a true sense of urgency from the fact that 
the Pan Am Games cannot happen without Pachi’s presence. It 
will be a great campaign for young children especially.  

�    



BREAKING NEWS CREW 

� Actors 
� Anchors: Krystal McHugh & Dany Lopera 

� Field Reporters: Missy Rogez & Mackenzie Brown 
� Waldo (Missing Persons Specialist): Alexander Florio 

� Video Crew 
� Story/Creative Editor: Ben Ihn 
� Director, Camera & Lighting: Jason Li 

� Production Manager: Mackenzie Brown 
� Video Editor: Sharon Stiasny 



STORYBOARD (EST. TIME 3.5 MINUTES) 
 



BUDGET LOGISTICS 
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DISTRIBUTION STRATEGY 

� Use social media (via Facebook, Twitter and Reddit) to help find 
Pachi and save the Pan Am/Para Pan Am Games 

� Reach out to friends and followers and have them help spread 
the video around 



DISTRIBUTION STRATEGY - CURATORS 
� Our curators are mostly hosts/co-hosts from talk shows 

and news stations in Toronto that have a lot of viewers and 
fans.  

� Reaching out to them can help our video increase in views 
and to expand our target audience.  
� Target Markets 

� Primary: Children and Youth Between ages 9-15  
� Everyone Else 

� Approach them would be through Twitter and Facebook  


